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AT&TSimple Savings (sm) gives a25% discounton calls to aselected area code, each month the
subscriber spel1ds at least $30 a month on qualifying AT&T long distance calls. Simple Savings also
gives 15%offall otherqualifying calls, which include domesticdirect-dialed, calling card andoperator
handled AT&.T calls. There is no enrollmentfee ormonthly charge.

-
Mel New Friends & Famify offers automatic discounts based on monthly spending. Customers
spending between $9.50 and $49.99 receive anautomatic25% discount on all direct dialed calls in
the U.S. Customers spending greaterthan $50 receive anautomatic30% discountoffalldireddialed
calls in the U S After spending just $9.50, a 50% discount is awarded on all calls placed to a Calling
Circle memberwho is also an Mel customer.

Discounts Plans Based on What Time of Day You Call

Allnet Homesaver offers customers discounts when they call during evening hours. Otherstandard
produd features include: 1}two rate periods with flat rate pricing; 2) the evening/nighfperiodstarts
at 5:00pm; 3) economical six -second billing; 4) Allnet Access calling cardforaway-from-home calls;
5) international calling capabilitywith an optional calling planfor frequent international callers; and
6)a Homesaver 1-800numberfamilyandfriends eanuse 10 call the customer. Allnet HOrTIssaver
is supported by a 100% digital network and 24 hour customer service.

AT&T AnyHour Saver is designed for consumers who place long distance calls at all times of the
day. For a$1 0.75 monthlyfee, subscribers can place one hour ofstate-to-state direct-dialed calls at
any time, The initial hour is filled with the most expensive minutes. Daytime calls are applied first,
followed byevening and then nightlweekend calls. After the first hour is used, additional calls are billed
at21 cents a minute on weekdays (Monday through Friday, 6AM t05PM), and 11 cents a minute at
all other times. AnyHour Saver also offers a 5% discount on international and in-state direct dialed
long distance calls not already discounted underanotherplan.

AT&T Evening Plus (sm) is designed for consumers who place their long distance calls primarily
in the evening and on weekends For $6.25 a month, customers receive one hour of direct-dialed,
state-to-state calls, Sunday through Friday, 5PMto8AMand all day Saturday and Sunday until 5PM.
After the first hour, calls are 11 cents a minute. Evenin9 Plus also gives subscribers a 5% discount
on international and in-state calls not discounted under another plan as long as the total amount
discounted does not exceed the customer's total charges for state-to-state calling.'

AT&T Reach Out America Bonus is designed for people who place many of their calls during
nights and weekends, but call at other times too. For$8.25 amonth. the plan offers consumers one
hour ofdirect-d ialed state-to-state calls Sundaythrou9h Friday, 10PM to 8AM, and all day Saturd~y
and Sunday until 5 PM. After the initial hour is used. additional calls during plan hours are $.1"1 a
minute. Also customers receive a40% discount on all AT&Tdirect-dialed, state-te-state evening calls
(Sunday through Friday, 5 PM to 10 PM). This plan also gives 5% offall international calls and a 5%
discount on in-state calls not discountedunderanother plan, as long as the amountdisoounted does
not exceed the customer's total charge for state-te-state calls.'
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RESIDENTIAI_ PLAN, DESCRIPTIONS

AT&TReachOut@Amlerica24Hourplanl offersconsumersonehourofciirect-dialed,state-to-state
calls, Sunday through Friday I 1'0 PM tC) 8 AM and aII day Saturday and Sunday until 5 PM, for $9.50
a month. After the initial hour is u~sed, calls during plan hours are' 1cents a minutEI. Also, direct-dialed,
state to state calls placed are discounted 40% during the evening (Sunday thmugh Friday,S PM to
10PM) arediscounted~~O%.anc:!'10% ejuringtheday(Mondaythrough Friday,8AMto5PM), Oirect­
dialed in-statecalls recElive a 5%discclunt.. The evening, dayand in-statedisoounts8pplyonlytocalls
not discounted under another plan andmaynot exceed t.he customer's total monthlycharge forstate­
to-state calls.

AT&T Reach Out<!) America Half-hourplanoffers consumers one haffhourofdirect-dialed, state­
to-state caIIsI Sundaythrough Friday. 10PM to 8 PJ.A, all daySaturday and Sundayuntil 5 PM, for$4.00
per month. After the initial hatf hour is, used, calls during plan hours are $.12 a minute. In addition,
Reach OutAmerica Ha!f-hourplan offers a 5% discount on international and in-state direct-dialed long
distance calls not already discclunted under anotherplan.

Matrix SmartWorld Day service is designed for customerswho primarily call during the day. Itoffers
the rate of 17.9 cents per minute for all state-to-state daycalling anyvAlere in the U.S., Puerto Rico and
the U.S Virgin Islands,. State-to-state calling during the evening calling period is 14.9 cents per
minute, and 12.9 cents per minute during the night/weekend calling period.
There are no sign-up fees, no minimum billing requirements, and norestrictions on who you call to get
these savings.

Mer AnyTime is designed for customers who call primarily during the day. For 59.g0/month,
subscribers receive one hour of state-to-state calls anywhere in the U.S., Puerto Rico and the U. S.
Virgin Islands. The more expensive daycalls are applied to the initial sixty minutes ofcalling. Plan rates
after the initial hour are $.20/min during the day and S.11/min during the evening and nighVweekend
for alllnierstate calls. Customers also receive a 5% discount off of Mel's basic rates on all direct­
dialed in-state and international calls, 24 hours a day. Mel AnyTime may also be combined with Mel's
Friends & Family, Friends & Family II and Best Friends.

•
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(continued from Page ')

Ch_ck It Out. Once you think you've
found one or two possible plans. research
th!m with the ccnie~. Call the carrier
using the BOO number shown in the Fea·
tures and Services section of Tele-Tips
and confirm that this plan would be the­
best for you with that company. AlSO
check the Features and Services section
to determine if there are other consider­
ations about the plan or carrier that are
important to you.

"Cod' Calling"

No matter wtlich company you pick
8S your primal)' 1-plus carrier. you can
use othercompanies by dialing a five digit
access code ("10" plus a dIfferent three
digit number for each carrier_) All long
distan~ carriers have such codes. but
they often preferthat you select them as
your 1·plus or default carrier. For ex­
ample, AT&T can be used to carry calls
from telephones that are pre~subseribed

toanothercamersimplybydialing 10288.
then ..,,, or "0· and the area code and

DUmber. MC1's code is 10222 aDd Sprint's is
10333. (See the features and SeMc:es sec­
• ofthe c:bart.) You also rnay want to use
these c:odes iffor some rason you are hav­
ingdif5r:u1ty canplcting acalI with )'Ol.D'pri­
narycamer.

IncreasincIy, CODSumerI art rccciving mall
!remJqdistance~thatofferooly
ive~tcode c:a1ling. These ccmpan.iIsurge
consumers to use them for JODe distance
~use they are -cbc3per." by dialing the
fi~digit c:odc and witbout c:hanJini the 1­
plus canpany. You cancompare Ibeseclaims
by trying out the som" for a month and
~Yotlatyourb11J iswilh1hcmto~
yowbill was with yourprimuyc:arrier&em
the previous meath.

Plans Change Frequently

Competitionbetweenlongdistancecom­
pani!s is intense, resulting in frequent
changes oftheir rates and services. The
information on this chart changes accord­
ingly, and was accurate and complete as

of March, 1995. TRAC periodically
updates Its Information and r't­
ommends that you do the aame.
An updated chart can be obtained by
sending $3.00 and I stamped. self­
addressed envelope to TRAC, PO
Box 12038, Wash., OC 20005.

About TRAe

TRAC i5 • non-profit, tax-exempt
membership orgenization based in
Washington,O.C. Itsprimarygoal is to
promote the intetats0'.-idential tele­
communications users.

TRAC'. staff researches telecom­
munlcetions issues and publishes
Tele-TIps Residenti" end Small Busi­
nessLong Distance Charts to helpcon­
sumers mike informed decisions re­
garoing their long distance options.

"!'RAC isgovemed by 8 Board of~
rectors. made upof~min"ntleaders
of the consumer, religiou$ lind civil
rights movements.

TRAC MEMBERSHIP APPLICATION

YES! I want to join TRAC and the fight to keep the cost of telephone service affordable.
Membership is tax-deductible. Members receive t'#o residential and two business issues of
Tele-Tips per year. Other publications and updates may also be sent periodically.

1m 2YR
Individual Membership $25 $40
Business or Association $50 $80
Student $10 $18
Sustaining $250
Other Contribution $

NAME:

ADDRESS:

'.~
CITY:

,
STATE: ZIP:

F:'AYMENT: Check or Money Order (Make Payable to TRAC)

Mail this form to TRAC, PO Box 12038, Washington, DC, 20005.
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